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Name of the course  
Field of study  

and its code  

Faculty  
 

Economics of publishing  
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Study method  Number of credits 

ECTS 

Study method  Number of 

credits ECTS 

Lectures   Consultations 2 ECTS  

Individual work  5 ECTS  Seminars  

 

Course abstract 

 

Course content 

Publishing, knowledge society and new communication. Publishing functions in knowledge 

society: fixed and variable. A change in publishing in business networking. Publishing as a sector in 

creative industries. Creativity discourses and creativity theories. Organisational creativity. Dynamics 

of the concept of innovations. Publishing business model. Relationship between business and art in 

publishing. The place of publishing in country’s economical, educational and social development. 

Relationship between publishing and the state. The importance of the local book publishing to the 

state. The problem of profit in publishing, contradiction between a cultural and commercial origin. 

Contemporary publishing in the world, the influence of its changes to the management of publishing 

as business. 

Legal basics of publishing. Laws regulating publishing. Statutory restrictions, support and 

exemptions of publishing activity. Publishing standards. Duties and rights of a publishing house. The 

concept of copyright and its area of application. Piracy, its essence in the book market and prevalence. 

The problem of freedom and ethics in publishing. Organisational structure and types of publishing 

houses. The impact of contemporary business features to the structures of publishing houses. The 

importance of publishing activity analysis to a structural change. Features of a publishing house staff 

management. Organisational structure of a publishing house. Types of a publishing house 

characteristic to the contemporary market.  

Specificity of the publishing house management. Assignment of roles to employees. The policy 

of publishing planning. Organisation of a work group. Cooperation with organisations. The 

importance of creativity in the publishing activity. Forms of formation and management of the capital 

of publishing economics. The features of profit and product cost in publishing. The circulation of a 

publication and its impact on the cost of a good. Publishing economics and publisher’s duty to the 

society. Forms and management of editing in a publishing house, its planning. Production of 

publications, relationship forms with publishing houses, information technologies, and organisational 

financial features. Distribution of publications, its forms and organisations.  

The specificity of marketing and advertising of publications. The methods of advertising of 

publications in publishing and trade, its organisation and management. The specificity of work with 

press, social media, public relations in publishing.  

The importance of self-publishing in digital publishing. The impact of new technologies to the 

publishing process and its management. The publishing of audio books. Digital publishing. The 

culture of the digital book. Communicational chain of digital publishing. Assessment of quality of new 

media.  

The essence of the concept of the book market. Its main participants: author, publisher, printer, 

book merchant, reading device. Author. Individual and collective author. Printer. Their functions in 



book production and risk. Bookseller. Their functions and role in the book market. A bookstore as a 

commercial institution and centre of culture. Lithuanian book market. Publishing and book trade as 

features of business management in a small market. Changes in publishing situation in 2008–2019, 

expansion of digital publishing and online trade. 

 

Study methods 
Individual consultations with course lecturers.  

Individual studies of scientific literature and preparation of a scientific paper according to the 

questions prepared by course lecturers. 

 

Evaluation methods  
A scientific paper (30,000–40,000 characters) on the basis of questions formed by course lecturers.  

An oral discussion on the basis of the scientific paper.   
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